




















Handout 4 – Family 

Creating a Radio Ad 
• Before completing this task, be sure to listen to ARPA's sample radio ad in response to 

Ontario's Bill 89. 

• The length of the radio ad should be 30 seconds. 

• Use ARPAs EasyMail letters on Bill 89 for ideas on what to include in your radio ad. 

 

An effective radio ad starts strong, tells a story, and is clear in a call to action.  When listening to the 
sample ARPA radio ad, try to highlight these elements.  In creating your radio ad, use the following 
points to ensure that your radio is ready to record! 

 

1. Explain how your radio ad will start strong and with an impact. 

 

 

   

2. What is the story that you will tell in your radio ad?  How will you use it to make an emotional 

connection with your listening audience? 

 

 

 

 

3. What will be your 'call to action'? How will you ensure that it is clearly worded? 

 

 

4. How will your radio ad make it clear to the listeners that the meaning of the word "family" is 

contested territory and that it is important to value and preserve the traditional family unit as a 

building block of society. 

 

 

 

5. Write out the radio ad word for word.  Practice it and listen to ARPAs sample radio ad.  

Remember that pronunciation, tone and volume will need to be exaggerated in order to sound 

effective over radio.  If you don't, you run the risk of it sounding 'flat'. 


